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We believe yousofa is the most important
piece of furniture in your home

and deservdase most personalized and elevated
experience in commerce.




What if the process of buying a sofa was a
comfortable as lounging on one?

CUSTOM

Every piecdnandcraftedjust for you

SIMPLIFIED

Consultative approach that leaves yfreling relaxed, not
overwhelmed

ACCESSIBLE

Digitakfirst, inventoryfree process
that enables accessible prices




Our approach was designed through a
customer experience lens
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Hightouch, personal communication —
Owens sofa

Fabric Sofa
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365-day returns

Complimentary whiteglove delivery

3D customization
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Guideshops




We U r e anatntha bgandtamldlbéligve
iInnovative retail Is the future

A Where digital meets physical
A An extension of our online experience

A Opportunity to build community
engagement

A A physical space to tell our (consistent)
story
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Customer experience informs our location:

Austin Los Angeles

Lincoln Park,
Chicago
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Offline as an extension of online
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On- or offline, our team Is the key




